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Introduction

In this document, you will find information to help you understdimiv to marketCloud Computing
Servicegffectivelyfor your prospects and clients.
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What is Marketing?
Marketing is all activity that is conducted prior to the sales appointment to reach and interest prospects
and includes messaging that prepares prospects for the sales process. This is known as lead generation.

Welkknown marketingsehiclesinclude:

Directmail letters
Directmail postcards
Telemarketing

Print advertising
Internet marketing
Email marketing
Website

Radio advertising
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Marketing activity identifies suspectspmeparationfor sales activity to begin.

Marketing Vehicles

Directmail
Postcards

Directmail

Letters ad | clemarketing

Print
Advertising

Internet Email
Marketing Marketing

Vi

Radio

Lol Advertising
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What is Sales?

Salesd all activity that requires human interaction with prospects on a personal level. This is known as
gualifying. Sales activity includes meeting with prospects and clients, conducting cold calls and
participating in networking functions.

Sales activitiesiclude:

1 Oneon-one meetings
M Cold calls
1 Networking functions

Sales activity identifies prospects resudf frommarketing activity.

Sales Activities

OneOn
One
Meetings

Networking
Functions
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Cloud Services Marketing Tools

Effective Cloud Servicesarketingli 2 2t & Ay Of dzZRS | hehlERighadRoSdiBxate 2 S0 aA (ST
interest and build credibility and trust with visitors, an accurate, properly filtered and qualified

marketing list, and compelling direatail marketing letters, email templates and postcards.

Additionally, an effective appointmessetting script and procesand appointment confirmation and

thank@ 2 dz SYI Af GSYLIX FGSa FyR LRadoOl NRa GNBYSyR2dzf @
results. Other influential marketing tools include newsletters and Clemdicezase studies ahwhite

papers that can be made available via Website download and email.

Effective Marketing Tools

Marketing Letter to
Prospects and
Existing Clients

Marketing Message Marketing List

CaltDowns and
Appointment
Setting

Appointment
Confirmation Emailjase
and Postcard

ThankYou Email
and Postcard

Introductory Email
and Postcard

N4

Case Study - > White Paper - > Newsletter

Developing Effective Marketing Messages

The first step for the provider in developing an effective Cloud Computing Services marketing campaign

is todeweloptheir marketing message, based upon the pain points they will be able to exploit for their
GFNBSG OSNIAOFE 2NJ YIENJSGP® Ly 2NRSNJI F2NJ 0KS LINR DA
following elements:
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An emotional message in query form

A client testimonial

A call to action
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In addition to elements to include in the marketing message, there are also items that should never be

part of a compelling marketing message. These items include:

9 Technical spefications
9 Pricing
9 Industry jargon
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a manner that evokes emotion and illustrates how the provider has alleviated these pains for clients just

like them and include a client testimonial and a call to action. All of this must be accomplished without
documenting the how, but instead the benefits of the Cl@etvice®r solutions the provider is

marketing, and in plain Engligithe simpler, the better.

Orce the provider has crafted tiremarketing message, it can be used throughout the vehicles selected
for the Cloud Computing Services marketing campaign.

Example Marketing Message

ccess Ei o ”ﬁl‘dcts

s b

How would you rate your current e-mail communications
solution?

Are your staff's e-mail challenges affecting productivity, client relationships and
profits?

Are Spam, spyware and viruses plaguing your organization’s inboxes?

Are you concerned about e-mail regulatory compliance?

can provide you the opportunity to leverage technology to raceive

the same benefits that enterprise businesses use to communicate, schedule,

rmanage tasks and remain informed about critical business issues and events -
without the enterprise cost.

Eliminate wirus, spam and phishing threats bofore they reach your network

Provide e-mail that is always available with an uptime guarantea

Enakle rapid recovery from unplanned disasters and network outages

Weet regulatory compliance requirements for e-mail retention and reporting

LUtilize a Secure Messaging solution with full e-mail encryption

Improve communications, task management and collaboration between staff and clients
Deploy quickly without up-front capital investment and reduce maintenance costs

211 How could your organization benefit from an effective e-mail communications

solution?
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Leveratgir‘\lg Websites

In order to maximize the results of any sassful marketing effort, it is important to carefully consider
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delivery of that message is consistent across all mediums. When used properly, a Waibditethe

most costeffective means of marketing Cloud Computing Services and other solutions, providing a
GSKAOES G2 OFLIWGdz2NBE LINRPaLISOGaQ 02y il Ol AyTF2NXIGAZY
promote recent newsworthy events. A welésigred website will build trust and confidence in its

visitors.
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visually appealing, easy to navigate and reinforce their marketing message.

Example Website

Home Success Stories Associations FAQ Careers Support Call us today at (888) 888-8888

TECH CO M pANY IT SOLUTIONS BUSINESS SOLUTIONS RESOURCES CONTACT US

We treat you right.

- ‘ We make
g, COST SAVINGS \
B Calculator technology work
How much will you save? —> for you-

IT SOLUTIONS 0 sHARe oM@ Broadband Services

CLOUD COMPUTING SERVICES

Cabling Services
Consulting Services

Customer Relationship Management
Solutions
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Marketing List s

In many cases, the success or failure of adlisten marketing campaign can be attributed to the quality
of the list itself. It is imperative to obtain a fresh, updated and accurate marketing lisistfiiered by
specific crite@ in order to avoid wasting printing, postage and labor on inaccurate or stale data. The
provider will need to work with a list broker or service in order to obtain a good quality list, which
shouldbe filtered to provide the following data:

Vertical marke

Geographic territory

Number of employees

Gross yearly revenue

Years in business

Contact person, information and email address
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Marketing List Criteria
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